
M A K E  A N  E Y E - C A T C H I N G
P R O M O  F L Y E R

What Goes
Where?

The Flyer
Formula
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H E A D L I N E

01

Make it loud and proud.
State the main thing (“Trivia
Night - This Friday!”).
Keep it under 7 words if you can.

S U B - H E A D I N G

02

Who / What / Where / When. This is
your supporting info.

B O D Y  T E X T

03

The must-know details.
Price? RSVP? Parking? Keep it short.

V I S U A L

04

Choose one or two [ max. ] strong
images or illustration that sums up
the vibe.

C A L L  T O  A C T I O N

05

AKA ‘CTA’.
Tell people exactly what to do next –
“Book now,” “Scan to RSVP,” or “Call
Sarah to register.”

R U L E S  O F  T H U M B

06

2 fonts max.
White space is breathing room,
not wasted space.
Left-aligned text is your friend.
Save centre alignment for
wedding invites.
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This could
catch your

eye

Price pp or
what’s

included

Then you’ll probably read
this, and then the finer
details like these:

Point one
Point two
Point three

Brief list or sentence of
main drawcards:

Major draw card: i.e.band
Next most important
Least notable of
drawcards

What you’re
promoting
D A T E  I T ’ S  B E I N G  H E L D

First you
read this.
T H E N  Y O U  R E A D  T H I S
S U P P O R T I N G  I N F O

You probably won’t read this!!

T I M E  O R  L O C A T I O N

S O M E T I M E S  T H E Y ’ L L  S K I P  T H E
S M A L L  S T U F F  A N D  G O  T O  T H I S

C A L L  T O  A C T I O N  [  W A N T  T H E M
T O  B O O K  O R  C A L L ?  ]  P I C K  O N E !

Website address,
Phone number
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P R O  T I P :

Hold your flyer at arm’s length. If you can’t instantly see the event name and
action step, something needs to change.

F L Y E R S  A R E  F L E X I B L E

Thi is just a suggestion. Play around with different places for things and make you
eye catches on the key information. 



0429 158 844 // jess@higherdigital.com.au // ABN 27 732583241
W W W . H I G H E R D I G I T A L . C O M . A U

The Flyer Formula 
C

A
N

V
A

N O T E  T H E  H I E R A C H Y

Your eye is drawn to the largest text, then the next largest and so on.

It also may be drawn to the highest contrast colours. Note that I’ve used white for
only the main details: name of the workshop, the date and the book now QR code.

MACE

Canva: 102 Beyond The Basics

145/147 High St, Mansfield

MACE

Turn one design into a full set of assets
How to keep everything on-brand and sized right

Hidden tools that make Canva easier & faster
How to build templates you can reuse

3 hour workshop: $35pp

FRIDAY 23  OCTOBER, 2025 - 2 - 5PMRD

OCTOBER
2025

23
2 - 5PM
FRIDAY

Visit our website for more info:
www.higherdigital.com.au

BOOK NOW

MACE

Turn one design into a full set of assets
How to keep everything on-brand and sized right
Hidden tools that make Canva easier & faster
How to build templates you can reuse

SPON
SOR 1

SPON
SOR 3

SPON
SOR 2

Canva: 102
M A N S F I E L D  A D U L T
C O N T I N U I N G  E D U C A T I O N

Beyond The Basics

Let’s make Canva your secret weapon!

145/147 High St, Mansfield3 hour workshop: $35pp

A T T N :  B U S I N E S S E S  &  C O M M U N I T Y  G R O U P S


