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H E A D L I N E

01

Make it loud and proud.
State the main thing (“Trivia
Night - This Friday!”).
Keep it under 7 words if you can.

S U B - H E A D I N G

02

Who / What / Where / When. This is
your supporting info.

B O D Y  T E X T

03

The must-know details.
Price? RSVP? Parking? Keep it short.

V I S U A L

04

Choose one or two [ max. ] strong
images or illustration that sums up
the vibe.

C A L L  T O  A C T I O N

05

AKA ‘CTA’.
Tell people exactly what to do next –
“Book now,” “Scan to RSVP,” or “Call
Sarah to register.”

R U L E S  O F  T H U M B

06

2 fonts max.
White space is breathing room,
not wasted space.
Left-aligned text is your friend.
Save centre alignment for
wedding invites.
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This could
catch your

eye

Price pp or
what’s

included
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Then you’ll probably read
this, and then the finer
details like these:

Point one
Point two
Point three

Brief list or sentence of
main drawcards:

Major draw card: i.e.band
Next most important
Least notable of
drawcards

What you’re
promoting
D A T E  I T ’ S  B E I N G  H E L D

First you
read this.
T H E N  Y O U  R E A D  T H I S
S U P P O R T I N G  I N F O

You probably won’t read this!!

T I M E  O R  L O C A T I O N

S O M E T I M E S  T H E Y ’ L L  S K I P  T H E
S M A L L  S T U F F  A N D  G O  T O  T H I S

C A L L  T O  A C T I O N  [  W A N T  T H E M
T O  B O O K  O R  C A L L ?  ]  P I C K  O N E !

Website address,
Phone number

P R O  T I P :

Hold your flyer at arm’s length. If you can’t instantly see the event name and
action step, something needs to change.

F L Y E R S  A R E  F L E X I B L E

Thi is just a suggestion. Play around with different places for things and make you
eye catches on the key information. 


